


Name: Market logo for recruitment:

Mission

To be the leader in creating 
economic growth in the region



Quick Facts

Founded: 1954
Legal Structure:  501(c)(6)

Assets

Current Assets $2,600,000

Land Inventory 8,500,000

Property & Equipment 1,900,000

Other Assets (options,notes rec.) 4,400,000

Total Assets $17,400,000



Quick Facts (cont.)

Operations Revenues

Membership $140,000

City Funding 175,000

County Funding 500

Forward Sioux Falls 475,000

MCEDA/LCEDA Contract 34,000

International Trade Center Contract 40,000

Interest & Dividends 1,000

Miscellaneous Income 5,000

Transfer from Park Development 240,000

Total Operations Revenues $1,110,500





Non-Ag Wage & Salary Employment – MSA
Total:  138,300

Manufacturing

Wholesale Trade

Retail Trade

Transportation/
Warehousing/

Utilities

Information

Financial Activities

Leisuire/Hospitality

Other Services

Government

Education/Healthcare

Professional/Business Services

Natural Resources/Mining/Construction



Major Employers

Sanford Health 8,420

Avera 6,343

John Morrell & Co. 3,300

Sioux Falls School District 3,000

Wells Fargo 2,858

Hy-Vee Food Stores 2,723

Citi 2,700

Good Samaritan Society 1,559

City of Sioux Falls 1,133

Walmart / Sam’s Club 1,106

Vet Affairs Medical & Reg Office 1,049

Raven Industries 943

First PREMIER Bank, Bankcard 935

Capital One 925

Midco Communications 868

Esurance 828

CIGNA 675

USGS EROS Data Center 591

South Dakota Achieve 580

Billion Automotive 559

Lewis Drug 550

Sammons Financial Group 550

USPS 524

Augustana College 520

StarMark Cabinetry 518

Minnehaha County 516



Biomedical
Research

Medical
Device
Manufacturing

Mail-Order
Pharmaceuticals

Customer Care
Centers

Information
Assurance





Reality vs Perception

Calculated Rankings

• # 1 America’s Top State for 
Business – CNBC

• # 3 Best Run State – Barron’s

• # 2 Business Tax Climate – Tax 
Foundation

• #7 Best State in the Nation for 
Business – Pollina Corporate Real 
Estate

• #9 Strongest Local Economy –
Policom Corporation



Reality vs Perception

Calculated Rankings

• # 1 America’s Top State for 
Business – CNBC

• # 3 Best Run State – Barron’s

• # 2 Business Tax Climate – Tax 
Foundation

• #7 Best State in the Nation for 
Business – Pollina Corporate Real 
Estate

• #9 Strongest Local Economy –
Policom Corporation

Surveyed Rankings

• # 24 Top States Business 
Climate Rankings – Site 
Selection Magazine

• # 18 Best & Worst States for 
Business – Chief Executive 
Magazine



FSF National Marketing Task Force
• Scott Lawrence (Chair)

• Tom Simmons

• Chrissy Meyer

• Evan Nolte

• Amy Smolik

• Mary Medema

• Dean Dziedzic

• Slater Barr





Influencers:  Make Them Aware



Influencers:  Go Where They Are





Influencers:  Bring Them Here









Influencers:  Make Their Visit Extraordinary









“Is Sioux Falls, S.D., the Next Boom Town?”
By Amy Sullivan, July 2, 2013

Mayor Mike Heuther interviews wwith National Journal’s Amy Sullivan, 
discussing the region’s lo unemployment, population boom, thriving 
industries, and overall economic prosperity.



“How Citibank Made South Dakota the Top State in the 
U.S. for Business”
By Amy Sullivan, July 10, 2013
The article discusses the financial industry in Sioux Falls and how the arrival of 
Citibank changed the trajectory of the region’s economy. Citibank anchors the 
financial sector in the state, and its presence reflect what South Dakota touts as the 
Best State for Business: low costs and restrictions on business.



“America’s Next Boom Town: Sioux Falls, South Dakota”
By Amy Sullivan, July 2, 2013

Mayor Mike Heuther interviews with National Journal’s Amy Sullivan, discussing the 
region’s low unemployment, population boom, thriving industries, and overall 
economic prosperity.



“Dakota Dream”
By Marc Reisch, July 9, 2013
The article resulted from Marc’s visit to Sioux Falls during the press trip this June. Reisch
dubs Sioux Falls a “Biomedical Hub”, hitting the nail on the head in terms of key messages.

National Media:  Bring Them Here





Companies
Approached

Call 
Attempts

Decision-
Makers 

Reached

Site Visits Face-to-Face
Meetings

Conference 
Calls

2,441 13,796 965 1 65 143

Site Selectors:  One Ringy-Dingy…



Site Selectors:  Targeted Trade Shows





Workforce
• Pressure from existing 

industries, political pressure to 
do “something”

• In process of forming task 
force to study and make 
recommendations

• Existing efforts include:
– Internship program

– Shadow program




