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Competitive Tourism 
Budgets 2006

City Tourism Marketing Budget

Cody, Wyoming $3,000,000

Cheyenne, Wyoming $1,272,000

Bismarck,North Dakota $950,000

Rapid City, South Dakota $2,200,000

Tri-Cities, Washington $1,500,000

Billings,Montana $200,000



Timelines

2007

August 27th: 

City Council 

creates TBID

October 1st: 

Assessment 

Collection 

Begins

2008

July: First 

funds 

received

2009

January 

2009: 

Fully 

Funded

$274,500 $612,827 $791,133

2007

2007-2008 2008-2009 2009-2010



Staff

2006
2009

Joan  E. 
Kronebusch, CVB 

Director, Full Time

Tom Krause, CVB 
Sales Manager, Full 

Time

Kelly McCandless, 
CVB Leisure Sales 

Manager, Full Time

Nick Mann, Visitor 
Services Supervisor, 

Full Time

CVB Director,

Full Time

Administrative Support,

Shared

Visitor Center Support,

Part Time





www.visitbillings.com

A sneak peeké



www.visitbillings.com
Features Include:

ÅElectronic RFP Request form for Meeting 
Planners

ÅCurrent, on-going Calendar of Events

ÅTestimonials: visitors, meeting attendees, 
meeting planners, etc.

ÅComprehensive listing of attractions, 
shopping, and dining options

ÅHotel Booking Engine (JackRabbit)



Ad Assist
Formerly Pick 6

Past Recipients Include:

ÅMontana Fair

ÅNILE

ÅBig Sky State Games

ÅHighland Games

ÅThomas the Train

ÅSustainable Living Expo

Åaƻƴǘŀƴŀ ²ƻƳŜƴΩǎ wǳƴ

ÅHigh Plains Book Fest

2009 

NILE Ad



Ad Assist
Formerly Pick 6

Thomas 

online 

Ad

Highland 

Games 

Print Ad

Sustainable 

Living Print 

Ad



Advertising

Campaign include:

ÅMontana Magazine-Seasonal Events

ÅAmerican Traveler ςSeasonal Event

ÅTruWestςGeneral info

ÅCuster Country Tourism Guide ςGeneral info

ÅAll About Billings (Gazette) ςSummer events 

ÅMadden Media (printed/online) ςGeneral info

ÅRadio Campaign ςSpring in Billings

ÅTravel MT Co-Op ςMeetings & Conventions



Advertising

All About 

Billings

TrueWest

Publications American 

Traveler



Advertising
Montana Magazine

Summer 

Events

Fall

Events

Winter 

Events



Randall Travel 
Marketing

ÅUtilizes State and TBID funding

ÅTwo year project

ÅComprehensive tourism marketing study of 
the entire community and region (where 
applicable)

ÅUltimate goal is to conduct community 
workshops with results.



InfotracSoftware

Features Include:

ÅComprehensive Account Management

ÅComplete, ongoing group history

Å!ǳǘƻƳŀǘƛŎ ǊŜŎƻǊŘƛƴƎ ƻŦ ƭŜŀŘǎ ƎŜƴŜǊŀǘŜŘΣ wCtΩǎ 
sent, and responses received

ÅReport Management

ÅAll encompassing event tracking

ÅCustomizable

ÅEvolving



CVB Services

ÅFinancial Incentives

ÅConfidential RFP Distribution

ÅCity/Regional Tour Planning

ÅRegistration Assistance

ïPackets, booth, volunteers, materials

ÅTransportation Assistance

ÅAttendance Building Materials

ÅWelcome Services

ÅFully Hosted Site Visits

ïPlanning, agendas, venues

ÅLocal/Regional Advertising

Sponsored 

breakfast for 

Wrangler decision 

making board



CVB Services

Registration 

booth in AR ï

attendance 

building for STAR

Attendance Building:

ÅSTAR

ÅWestern Interstate Region/NACO

ÅBlue Knights International

ÅInternational Mustang Rally

ÅPacific Northwest Shrine Association

Doubled 

distribution of 

Visitor Guides and 

doubled printing 

of pad maps!



Attendance Building
Save the Date Cards


